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High tobacco 
prices counter Big 
Tobacco’s aggressive 
marketing to youth. 
•  The tobacco industry 

spends more than 
$100 million a year on 
marketing, not including 
e-cigarette ads.9 

•  Eighty-eight percent 
of Minnesota students 
report seeing ads for 
e-cigarettes.8,9

Tobacco taxes are a 
powerful tool to 
combat addiction. 

• The youth e-cigarette 
epidemic has erased 
decades of progress  
to lower youth  
tobacco use.1,2,3

• 574,000 Minnesotans 
still smoke, and quitting 
rates have dropped.4

Minnesota  
is facing a  
health crisis of 
youth nicotine 
addiction  
and stalled 
smoking rates. 

•  Since 1993, 53 percent of all smoking 
declines in Minnesota are attributable to 
tobacco price increases.5

•  Youth are especially responsive to tobacco 
price changes.6

•  Emerging evidence suggests higher prices 
may reduce youth e-cigarette use.7 

High tobacco prices 
= fewer kids smoking

Minnesotans agree: We can do more to prevent kids from becoming addicted.
Minnesotans for a Smoke-Free Generation supports increasing the price of tobacco 

products, which is the number one way to prevent kids from ever starting and help adults quit.
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A comprehensive approach  
is needed to reduce  
tobacco’s harm. 
•  Price and taxes are important  

elements of a comprehensive approach  
to tobacco addiction. 

•  Tobacco addiction is growing while 
prevention resources are decreasing. 

•  Future tobacco tax revenues should be 
dedicated to prevention and cessation. 

There is no one silver bullet  
to this problem. Lawmakers should also:
•  Prohibit the sale of all flavored tobacco products
•  Adopt Tobacco 21 in Minnesota
•  Invest in tobacco prevention and cessation programs
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Minnesotans for a Smoke-Free Generation is a coalition of more than  
60 organizations that share a common goal of saving Minnesota youth from a lifetime  

of addiction to tobacco. The coalition supports policies that reduce youth smoking  
and nicotine addiction, including increasing tobacco prices, raising the tobacco sale age  

to 21, limiting access to candy-, fruit- and menthol-flavored tobacco, and funding  
tobacco prevention and cessation programs.  

Find out more at www.smokefreegenmn.org.


